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	EMAIL:  engonzalez@wisd.us
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Letter of Introduction:
	I would like to take this opportunity to welcome each student to Weslaco East High School for the 2011-2012 school year and to Principles of Business, Marketing, and Finance.  My name is Mr. Enrique Gonzalez and I will be the instructor for this class.  Each of you is a freshman, sophomore, or a junior; and I want to begin this year with a commitment from you.  I want you to do your very best so when the end of the school year comes around you, will be better prepared for life after high school.
I would like to emphasize the importance of class work and attendance.  One thing to remember is that the student’s general attitude toward work assignments, the instructor, and relationships with other students in the classroom are indications of a student’s ability to be a success on the job and adapt to the world of business.  It is essential to have a healthy, positive attitude and responsible work habits during all class sessions.  Frequent absenteeism is a pattern that will most likely be followed in years to come and is unacceptable for students to become successful.

This course focuses on building a strong foundation for understanding basic business, marketing, and finance principles. Learning these principles will help students become successful young adults as they become part of our global economy 


Course Description:

	In Principles of Business, Marketing, and Finance, students gain knowledge and skills in economies and private enterprise systems, the impact of global business, marketing of goods and services, advertising, and product pricing. Students analyze the sales process and financial management principles. This course allows students to reinforce, apply, and transfer academic knowledge and skills to a variety of interesting and relevant activities, problems and settings in business, marketing, and finance.


Classroom Expectations:

	1. Be present and on time.  Be a self-starter, start your work immediately.

2. Demonstrate businesslike efficient work habits.

3. Show courtesy and respect towards everyone.  Do not talk when the announcements or pledge of allegiance is being spoken.

4. ATTENDANCE POLICY:  Your attendance is the single greatest predictor of your success.  Attendance at EVERY class is important and expected.  Adherence to the PURPLE KEY is strongly encouraged.
5. ACADEMIC ETHICS:  You are expected to complete your own assignments.  If cheating or disk copying occurs, all parties involved will be denied any credit for that assignment or test and your parents will be notified.  If copying or cheating occurs for a second time the student will receive a 50 for the six weeks and any other occurrences the student will be removed from the class.


Grading Procedures/Policies:

	ASSESSMENT

Students will demonstrate their knowledge through classroom activities and teacher observations. Further assessments include quizzes, tests, and projects.

LATE WORK:

Please refer to the late work policy in the student handbook.  Assignments not turned in when due, will receive a lesser grade.  Late work will be deducted at -5 points per day.

METHOD OF EVALUATION:

Timed writings 10%     Unit Test  20%     Exercises/Assignments 40%     Test/Quiz/Projects 30%


Tutoring:
	Tutoring will be available during my conference period (2A and 3B), and on a daily basis after school from 4 pm – 5 pm.  Due to occasional meetings and other commitments; after school tutoring may not be possible on some days.  Please check with the instructor to verify availability.


	Small Learning Community Administrator:  Mr. Miller-Assistant Principal 

Advocate: __________________________________________


	Knowledge and Skills
	Student Expectations
	Resources

	1.  International and Domestic Business

	(1) The student describes the characteristics of business.
	(A) explain the role of business in a global society;
	ItB, 10
ItB 5-7

	
	(B) differentiate between goods and services;
	

	
	(C) identify the types of business;
	executiveplanet.com

	
	(D) compare the different forms of ownership;
	

	
	(E) examine the organizational structure and functions of business;
	globalization101.org

	
	(F) interpret the nature of balance sheets and income statements;
	ACCT Ch. 19-21

	
	(G) describe factors that affect the environment; and
	

	
	(H) explain how organizations adapt to current markets.
	

	(4)  The student relates to the impact of international business on the United States economy.
	(A) compare domestic and world trade; and
	IB Ch. 1-5

	
	(B) explain the impact of imports and exports on the United States economy.
	

	2.  Goods and Services

	(6)  The student classifies types of businesses that market goods and services.
	(A) explain the importance of different marketing strategies for goods versus services;
	ItB, 1-3
M, Ch. 14

	
	(B) define the terms producers, raw goods producers, manufacturers, builders, trade industries, retailers, wholesalers, and service businesses;
	

	
	(C) categorize types of producers in a private enterprise system:
	

	
	(D) identify types of retailers;
	

	
	(E) explain the role of retailers in a private enterprise system; 
	

	
	(F) identify examples of wholesalers; and
	

	
	(G) describe the role of wholesalers in a private enterprise system.
	

	(14)  The student discusses economic concepts impacting prices.
	(A) explain the principles of supply and demand; and
	EPA Units 1 and 5

	
	(B) describe the functions of prices in markets such as supply and demand.
	


	Knowledge and Skills
	Student Expectations
	Resources

	3.  Regulations

	(2) The student defines ethics in business.

	(A) distinguish between ethical and unethical business practices;; 
	ItB, 11, 14

	
	(B) contrast ethical, moral, and legal choices that relate to the decision-making process in business situations.
	

	(5) The student identifies the role and impact of government, the legal system, and organized labor in business.
	(A) differentiate among the roles of government in business;
	EPA Units 4, 6, & 7

	
	(B) describe types of activities performed by government in business;
	

	
	(C) ascertain the role of the legal system in business; and
	

	
	(D) explain the role of organized labor in society.
	

	4.  Economic Systems

	(3) The student differentiates between the types of economic systems with emphasis on the private enterprise system and the United States economy.
	(A) compare and contrast the types of economic systems, including traditional, centrally planned, market, and mixed economies;
	ItB Unit 1
EPA units 1 & 5

	
	(B) identify business cycles;
	

	
	(C) summarize the characteristics of the private enterprise system;
	

	
	(D) identify factors affecting a business’ profits, revenues, and expenses; and
	

	
	(E) investigate potential causes of economic decisions such as supply and demand or consumer dollar votes.
	

	(7) The student analyzes cost and profit relationships in finance.
	(A) explain the concept of productivity;
	accounting.swpco.com

	
	(B) analyze the impact of specialization and division of labor on productivity;
	

	
	(C) explain the concept of organized labor and business;
	

	
	(D) examine the impact of the law of diminishing returns; and
	

	
	(E) describe the concept of economies of scale.
	


	Knowledge and Skills
	Student Expectations
	Resources

	5.  Advertising

	(8) The student analyzes the sale process, techniques used to enhance customer relationships, and the likelihood of making sales.
	(A) explain the selling process; and
	AAP Ch. 3

	
	(B) discuss motivational theories that impact buying behavior such as Maslow’s Hierarchy of Needs.
	

	(9) The student demonstrates how to advertise to communicate promotional messages to targeted audiences.
	(A) proofread ads for effectiveness; and
	M – Ch. 9

	
	(B) analyze ad performance.
	

	(10) The student understands how to increase sales by employing visual merchandising techniques and using special events to increase sales.
	(A) explain the use of visual merchandising in retailing;
	adage.com

	
	(B) distinguish between visual merchandising and display ;
	ItB Ch. 13 - 14

	
	(C) place merchandise for impact;
	M Ch. 16

	
	(D) plan special events; and
	

	
	(E) prepare stores and departments for special events.
	

	(13) The student knows that advertising is the paid form of nonpersonal communication about an identified sponsor’s products.
	(A) list types of advertising media;
	ME Ch. 19
M Ch. 19

	
	(B) differentiate between product and institutional advertising; and
	

	
	(C) identify and evaluate elements of an advertisement.
	

	6.  Principals of Money

	(11) The student understands the fundamental principles of money.
	(A) evaluate forms of financial exchange, including cash, credit, debit, and electronic funds transfers;
	ItB Ch. 12, 17
ItB Ch. 25-27
EPA Units 4, 6
Financial Literacy for Teens

	
	(B) identify types of currency, including paper money, coins, banknotes, government bonds, and treasury notes;
	

	
	(C) list functions of money such as medium of exchange, unit of measure, and store of value;
	

	
	(D) describe sources of income such as wages and salaries, interest, rent, dividends, and transfer payments;
	

	
	(E) explain the time value of money;
	

	
	(F) summarize the purposes and importance of credit; and
	

	
	(G) explain legal responsibilities associated with financial exchanges.
	


	Knowledge and Skills
	Student Expectations
	Resources

	7.  Financial Management

	(12) The student demonstrates an understanding of personal financial management.
	(A) explain the importance of providing accurate information;
	Fordpas.com
NEFE High School Financial Planning Program Student Guide
usaaedfoundation.org
Financial Literacy for Teens
mymoney.gov

	
	(B) calculate gross and net pay;
	

	
	(C) simulate opening and maintaining various types of bank accounts;
	

	
	(D) reconcile bank statements;
	

	
	(E) compare the advantages and disadvantages of different types of banking services;
	

	
	(F) examine investment growth by developing a personal investment plan; and
	

	
	(G) prepare an individual income tax return.
	

	8.  Career Plan

	(15) The student analyzes career opportunities and formulates a career plan.
	(A) analyze individual goals and interests;
	ItB, 20-21

	
	(B) determine individual talents, abilities, and skills; and
	achievetexas.org

	
	(C) develop an individual career plan.
	Best Jobs for the 21st Century


	Online Resources:

	http://en.wikipedia.org/wiki/International_business

	http://globaledge.msu.edu/resourcedesk/

	http://www.business.gov

	http://www.mcwdn.org/ECONOMICS/GoodService.html

	http://www.worldnetdaily.com/news/article.asp?article_id=55595

	www.executiveplanet.com

	www.globalization101.org

	

	Resources:

	078258685 Glencoe/McGraw-Hill. Introduction to Business. (ItB)

0538440964 South-Western. Educational Publishing. Marketing, 2nd Edition. (M)

159357536X Jist Publishing. Best Jobs for the 21st Century

0538728604 South-Western. International Business, 3rd ed. (OB)

0324314639 South-Western. Managing Human Resources (MHR)

0131334832 Prentice-Hall. Economic Principles in Action (EPA)

0964445635 Rising Books. Financial Literacy for Teens

0-07-824951 Glencoe/McGraw-Hill. Marketing Essentials (ME)

0538435909 South-Western. Business Principles and Management (BPM)

1590701798 Goodheard-Wilcox Goals for Living: Managing Your Resources (GFL)

002815004x Glencoe/McGraw-Hill. Accounting: Real World Applications & Connections (ACCT)

0131465600. Prentice-Hall. Advertising, Principles and Practices (AAP)





Sue Peterson
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Please sign and return this page to the teacher.
Student Name: ____________________________ 
Date of Birth: _________________
Parent Contact Information:

Home phone#: ________________________


Mother’s Cell #: _______________________ 



Work #: ________________________



Email: __________________________


Father’s Cell #: ________________________



Work #: ________________________



Email: __________________________


Emergency # ___________    Person’s Relationship to Student: ______________

Parent Signature: ____________________________________________

Student Signature: ___________________________________________

Advocate: __________________________________________________
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